COMMUNITY SURVEY
The purpose of this survey is to identify the needs of the community and the effectiveness of the church

Do you attend a church?  Yes ___ /  No ___     
How often?  ___________________________  
Which one?  ​​_____________________________
Where?  ______________________________
How far do you travel to church?_____________
By what means?  _______________________
What is your primary language?  _________  Are there other churches near-by?  Yes ___ /  No ___     

Which ones?  ____________________________________________________________________

What are greatest needs or problems in this community?  _________________________________
________________________________________________________________________________

What are your greatest needs?  ______________________________________________________
________________________________________________________________________________

Why do you think most people don’t go to church?  ______________________________________
________________________________________________________________________________

If you were looking for a church in the area, what kind of things would you look for?  __________
________________________________________________________________________________

What advice would you give the pastor of a new church?  ​​​​​​​​​​​​​​​​​​​​​​_________________________________
________________________________________________________________________________

How can the church be more effective in your community?  _______________________________
________________________________________________________________________________

Other comments?  ________________________________________________________________
Would you be interested in visiting a church that was relevant to your needs?       Yes ___ /  No ___     

Completed by:  ______________________  Community:  __________________  
Date:  ________



Person Surveyed (Optional):  ________________________________________________________

Mailing address:  _________________________________________________________________
___________________________________
Code:  ____________________
Karl Teichert, AMR, 17/5/03

